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Suggested Considerations:

•	 Incorporate a more complete narrative to help structure the page and guide the 

user towards engagement.

•	 Add more content to homepage, such as priority solution pages, featured products, 

or company insights.

•	 Product Catalog is extensive and overwhelming in the navigation. Reduce the 

number of links as well as size of the navigation dropdown.
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Introduction

HOW DO FORTUNE 
500 B2B TECH 
HOMEPAGES HOLD 
UP? 

Businesses around the world may have returned to the office this year, but the effects of the 

pandemic continue to be felt. The digital-first approach is here to stay, which means digital strategy 

needs to be dynamic and far reaching. Many B2B customers now prefer to interact primarily online. 

That means it’s critical that website visitors can find what they need quickly and easily, whether 

they’re just learning about your company, they’re ready to make a purchase, or they’re looking for 

support. Companies that fail to deliver on key attributes such as usability, navigation, and narrative 

risk losing out to the competition.

 

The Clear Digital team works closely with leading B2B technology brands as well as notable startups 

to create standout websites, apps, and digital communications. To ensure we’re building digital 

experiences that drive results, we regularly review the homepages of top brands to see how they 

serve their business in the face of changing trends. We thrive on staying connected to new ideas 

and keeping our finger on the pulse. In this third annual assessment of the top Fortune 500 B2B 

tech company homepages, we’re looking for patterns, best practices, and common shortcomings 

with an eye to helping other firms elevate their online presence.   

Steve Ohanians

Clear Digital

---

CEO & Director of Digital Strategy
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Methodology

RESEARCH. DATA. BEST PRACTICES.
Criteria
The Clear Digital team analyzed the homepages of the top 26 Fortune 500 B2B technology firms based on the Fortune 2022 rankings released in 

May (excluding consulting and ecommerce companies). The evaluation used pre-established analysis areas to rank the following factors on a scale of 1 

(lacking/broken) to 5 (best practice): 

Researchers
The review was conducted by experienced Clear Digital UX designers 

and researchers who regularly work on B2B tech websites and have 

considerable experience with best practices and page effectiveness.  

•	 Bernadette Blanchard - Director of UX & Strategy

•	 Melody Hsia - UX Designer & Researcher

•	 Kimberly Mauleon - UX Designer & Researcher

•	 Emma Chiversi - UX Designer & Researcher

•	 Alexandria Maldonado - UI Designer & Researcher

•	 Mercy Perez - Digital Project Manager 

For questions, please contact research@cleardigital.com.

Tools & Data Sources
Website evaluation tools and data sources include:

•	 Similarweb.com

•	 Fortune.com

•	 Google.com

•	 Usability

•	 Navigation

•	 Content

•	 Brand

•	 Design

•	 Motion Graphics
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Methodology

HOMEPAGE ANALYSIS SCORING SYSTEM
1 2 3 4 50

LACKING/BROKEN BEST PRACTICE

Type, color, photography, illustration, layout, and design 

patterns work well together to provide consistency, hierarchy, 

and content enrichment. Imagery is high quality.

Usability

Brand:

Navigation:

Design:

Content:

Motion Graphics:

Accomplishing basic tasks and establishing feature and 

content proficiency is difficult and error prone, resulting in a 

bad user experience. 

Brand messaging and identity are ambiguous and unfocused in 

both content and visual design. The page feels unmemorable, 

generic, and lacks a distinct point of view. 

Navigation is poorly planned, designed, or broken, making it 

difficult for users to obtain a sense of location or direction to 

explore the site.

Inconsistent use of type, color, photography, illustration, layout, 

or design patterns distract from content and story. There is a 

lack of visual hierarchy or strategy. Imagery is low quality.

Content has little to no storytelling, point of view, or 

consistency. It is vague, verbose, and time-consuming to extract 

value from the page. 

The lack of any type of motion or dynamism leads to a static 

and unmemorable site experience. Motion that is used is 

executed poorly and hinders interaction with elements on the 

page, resulting in poor usability.

Accomplishing basic tasks and establishing features and 

content  proficiency is easy and intuitive, resulting in a great 

user experience. 

Content and visual design delivers a clear and distinct sense 

of brand messaging and identity. It promotes recognition, 

establishes uniqueness, and builds trust.

Navigation is well planned and designed, providing a solid 

foundation for users to access the rest of the site.

Content has a strong point of view and a consistent voice. It’s 

short, concise, and to the point, facilitating easy consumption 

and readability.

Animation or digital footage enhance the experience and 

storytelling in a dynamic and memorable way, beyond basic 

interactive elements such as hover states and rotating carousels.
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Key Observations

HOMEPAGE EFFECTIVENESS RANKINGS
1.	 Salesforce
2.	 Intuit

3.	 NCR

4.	 Insight Enterprises

5.	 Cognizant Technology Solutions

6.	 Lam Research

7.	 DXC Technology

8.	 Hewlett Packard Enterprise

9.	 Motorola Solutions

10.	 Leidos Holdings

11.	 Qualcomm

12.	 ON Semiconductor

13.	 Cisco Systems

14.	 CommScope Holding

15.	 Jabil

16.	 KLA

17.	 Texas Instruments

18.	 IBM

19.	 Avantor

20.	 Oracle

21.	 Intel

22.	 Applied Materials

23.	 Xerox Holdings

24.	 Advanced Micro Devices

25.	 Nvidia

26.	 Micron Technology

4.0

3.8

3.7

3.6

3.6

3.4

3.2

3.1

2.9

2.9

2.8

2.8

2.7

2.7

2.7

2.7

2.7

2.6

2.6

2.4

2.4

2.3

2.2

2.2

2.1

1.9

Salesforce’s website has the most effective homepage 
based on the evaluation criteria. 

Salesforce’s homepage also scored the highest in almost every 

assessment category, including Usability (4.8), Content (4.3), Brand (5.0),

and Design (4.5), and Navigation (4.5).

27.	 Booz Allen Hamilton Holding

28.	 Sanmina

29.	 Science Applications International

30.	 Broadcom

31.	 Analog Devices

32.	 Amphenol

1.9

1.8

1.8

1.6

1.4

1.2
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Key Observations

TOP 10 RESULTS PER ASSESSMENT AREA
Top 10 in Usability:

1.	 Salesforce

2.	 Intuit

3.	 Hewlett Packard

4.	 Qualcomm

5.	 Cognizant Technology

6.	 DXC Technology

7.	 Insight Enterprises

8.	 NCR

9.	 KLA

10.	 Lam Research

4.8

4.5

4.3

4.2

4.2

4.2

4.2

4.0

3.5

3.3

SCORE:

Top 10 in Navigation:

1.	 Salesforce

2.	 Leidos Holdings

3.	 Intuit

4.	 Insight Enterprises

5.	 NCR

6.	 DXC Technology

7.	 Motorola Solutions

8.	 Qualcomm

9.	 Lam Research

10.	 ON Semiconductor 

4.5

4.3

4.2

4.2

4.2

4.0

4.0

3.8

3.8

3.8

SCORE:

Top 10 in Content:

1.	 Intuit

2.	 Salesforce

3.	 Insight Enterprises

4.	 NCR

5.	 DXC Technology

6.	 Cognizant Technology

7.	 KLA

8.	 ON Semiconductor 

9.	 Avantor

10.	 Lam Research

5.0

4.3

4.3

4.3

3.8

3.8

3.5

3.3

3.3

3.2

SCORE:

Top 10 in Brand:

1.	 Salesforce

2.	 Cognizant Technology

3.	 Hewlett Packard

4.	 Intuit

5.	 Insight Enterprise

6.	 NCR

7.	 Jabil

8.	 Nvidia

9.	 Lam Research

10.	 Leidos Holdings

5.0

4.5

4.0

4.0

4.0

4.0

3.5

3.5

3.5

3.5

SCORE:

Top 10 in Design:

1.	 Salesforce

2.	 Intuit

3.	 Cognizant Technology

4.	 Hewlett Packard

5.	 Insight Enterprise

6.	 NCR

7.	 Lam Research

8.	 Motorola Solutions

9.	 Jabil

10.	 Nvidia

4.5

4.0

3.5

3.5

3.5

3.5

3.5

3.5

3.0

3.0

SCORE:

Top 10 in Motion Graphics:

1.	 Lam Research

2.	 Cognizant Technology

3.	 NCR

4.	 Jabil

5.	 Oracle

6.	 Insight Enterprises

7.	 Leidos Holdings

8.	 CommScope Holdings

9.	 Xerox Holdings

10.	 Salesforce

3.0

2.0

2.0

2.0

2.0

1.5

1.5

1.5

1.5

1.0

SCORE:
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Key Observations

DATA ANALYSIS

Sites in Top 1000 Global Traffic Rank:

Intuit

Salesforce

366

136

FORTUNE 500  
RANK:

211

389

HOMEPAGE 
EFFECTIVENESS SCORE:

GLOBAL TRAFFIC 
RANK:

3.8

4.0

USABILITY

NAVIGATION

CONTENT

BRAND

DESIGN

MOTION
GRAPHICS

2.8

2.7

3.3

2.8

2.8

1.1

Fortune 500 B2B Tech Company Average Scores:

Salesforce’s homepage was also the second highest 
scoring B2B site of the Global 1000 Traffic websites.

Intuit’s homepage was also in the top 10 of all assessment categories, 

including top 5 for Usability (4.5), Content (5.0), Brand (4.0),

and Design (4.0), and Navigation (4.2).
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Key Observations

DATA ANALYSIS

Biggest area of homepage success: 
Navigation

80% OVER 80% OF COMPANIES SCORED 
PROFICIENTLY (HAVING SCORES GREATER THAN 
OR EQUAL TO 3).

Fortune 500 tech companies have much higher engagement metrics than the average B2B company:

65%

2.4

2:51

Biggest area of homepage need: 
Motion Graphics

5% LESS THAN 5% OF COMPANIES SCORED 
PROFICIENTLY (HAVING SCORES GREATER THAN 
OR EQUAL TO 3).

The top 5 most effective homepages had much higher engagement metrics than the B2B industry average:

Bounce Rate: 

Pages Per Visit:

Time On Site (minutes):

35%

6.5

8:00

TOP 5 AVERAGES
2022 B2B 

INDUSTRY AVERAGES

44%

Bounce Rate
4.9
Pages Per Visit

5:20
Time On Site
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Key Observations

GLOBAL TRAFFIC RANKING & ENGAGEMENT
Based on traffic volumes and engagement metrics of low bounce rates, high page views per 
session and long visit duration, Intuit is the highest ranking site across the board.

Top 10 by Traffic:

1.	 Intuit

2.	 Salesforce

3.	 Oracle

4.	 Nvidia

5.	 IBM

6.	 Cisco Systems

7.	 Intel

8.	 Advanced Micro Devices

9.	 Hewlett Packard Enterprise

10.	 Texas Instruments

366

136

91

134

49

74

46

226

123

198

211

389

1,451

1,643

1,768

2,032

2,619

5,679

7,539

10,343

28%

37%

44%

52%

53%

36%

53%

47%

52%

47%

9.30

7.30

5.70

3.60

5.40

6.40

4.10

3.13

4.10

4.30

10:17

9:06

6:08

3:25

6:41

7:36

5:08

3:43

3:28

4:19

FORTUNE RANKING:GLOBAL TRAFFIC 
RANKING:

BOUNCE RATE: PAGE VIEWS: TIME ON SITE:

Data collected from May-Jul 2022 - SimilarWeb
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Key Observations

OVERALL TAKEAWAYS

Narrative and content drive page effectiveness.
As the most important page on any site, the homepage must tell a strong story about your brand, 

and your offerings. Not only do the components need to be arranged in a logical flow, there must be 

enough copy and content to tell a clear and unified story.  Micron Technology, Applied Materials, and 

Texas Instruments all have short homepages with no narrative to drive content, resulting in a missed 

opportunity to tell visitors who they are, what they do, and why they should explore further or engage. 

Sites like Intuit and Salesforce do a good job of leading users down the page with a story that leads 

to deeper-dive pages.

Key content should never be buried.
It’s risky to hide or embed any information/text inside a carousel, toggle, or slider, since there’s no 

guarantee that a user will interact or click on your homepage components. For instance, Jabil uses 

a slider for its hero with various CTAs that change every few seconds. It’s so overwhelming that the 

eye automatically jumps to the three resources below the hero banner. On the other hand, sites like 

Applied Materials do a great job by using an engaging hero banner to capture attention, explain who 

they are, and then use the space below to give more visibility to trending resources.

Use of validation is crucial to support claims.
A complete and effective content narrative must always include the “why you should believe us” 

component of the story. Customer validation in the form testimonials or stories are powerful tools, 

and even more compelling is the use of data/metrics. Many sites we examined did not include any 

form of validation. HPE however, had a good gallery of customer stories that features eight different 

customers with links to case study pages. 

Strategic use of stock imagery.
If stock imagery is used, it must be well thought out and applied strategically. It’s very easy to misuse 

stock photography in an outdated, irrelevant way that detracts from the story you’re trying to tell. 

Web designers can refine and edit stock imagery to make it feel branded. Intuit does a good job of 

this, by customizing imagery with their brand colors and adding in visual elements that represent 

their products. In contrast, Booz Allen Hamilton uses very generic photography which does little 

to strengthen content. Stock images are also used as background imagery with text, creating 

accessibility and readability issues. 

More opportunities for lead generation result in higher engagement metrics. 
Pages with minimal or nonexistent lead generation opportunities often result in low engagement 

metrics, such as time and pages per session. Ending the page with a focused next step helps keep 

the user engaged and promotes exploration. Based on our findings, we noticed that sites like Intuit, 

Salesforce, and Cisco which incorporate various opportunities for lead gen, such as accessing a 

demo or a resource, had the best engagement rates. 
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Suggested Considerations:

•	 Incorporate a more complete narrative to help structure the page and guide the 

user towards engagement.

•	 Add more content to homepage, such as priority solution pages, featured products, 

or company insights.

•	 Product Catalog is extensive and overwhelming in the navigation. Reduce the 

number of links as well as size of the navigation dropdown.
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RANKED #1



Fortune 500 / B2B Technology

1. Fortune.com. Fortune 500 Rankings 2022. Accessed July 2022.

2. SimilarWeb. Site Research Tool. Accessed August 2022.

HOMEPAGE
RANK:
 

#1

salesforce.com. © 2022 Salesforce, Inc. 

Retrieved September 2022.

HOMEPAGE
EFFECTIVENESS 
SCORE: 

4.0

GLOBAL TRAFFIC RANK2: 389

FORTUNE RANK1: 136
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Suggested Considerations:

Scorecard:
Website Engagement Metrics:
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44%

4.1

5:20

Bounce Rate: 

Pages Per Visit:

Time On Site (minutes):

USABILITY

CONTENT

BRAND

DESIGN

MOTION 
GRAPHICS

NAVIGATION

TOP 10

TOP 10

TOP 10

TOP 10

TOP 10

TOP 10

4.8

4.3

4.5

4.5

5.0

1.0

•	 Providing additional validation throughout the page can strengthen narrative.

•	 Addition of more animation or motion can draw the user in even further and add 

dynamism.

37%

7.3

9:06

HOMEPAGE EFFECTIVENESS  SCORE: 4.0

Fortune 500 / B2B Technology

SALESFORCE
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Usability: •	 Using a vertical menu bar translates naturally to mobile. This 

makes it easy to navigate across various devices. 

•	 Text labels are presented alongside icons, which increases 

target size and provides clarity about what those icons 

mean.

•	 One concern with vertical navigation is a very long vertical 

menu that runs below the fold. Recommend prioritizing 

items so that the most important/high trafficked pages are 

towards the top.

Navigation: •	 The vertical stacked tab layout helps users explore 

Salesforce’s large site by flowing content in a natural reading 

progression from left to right. 

•	 The categories in the top nav are organized well, making it 

easy to find pages based on different goals and needs.

Fortune 500 / B2B Technology

SALESFORCE
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Content: •	 Headlines use a consistent voice, all leading with action-

oriented statements that clearly define each blade’s 

purpose. 

•	 Content is easily digestible, with no large paragraphs 

of text that feel overwhelming. Easy to scan and quickly 

understandable.

Design: •	 The Salesforce homepage has a clean, light, and airy style 

that allows their graphics and images to stand out.

•	 Good use of type hierarchy throughout with clear buttons 

and color used to differentiate more important CTAs.

•	 Consistency across graphics and images creates a sense of 

cohesion.

Fortune 500 / B2B Technology

SALESFORCE
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Brand: •	 Salesforce has done a great job creating a distinct brand 

identity and personality. The unique brand characters and 

illustrative style stand out, strengthening the connection 

with users and making the brand easily recognizable. 

•	 All images and graphics are high quality and don’t feel 

generic. 

Motion Graphics: •	 The Salesforce homepage lacks motion graphics. Adding 

micro animations to some illustrations could improve 

engagement, adding interest and giving users something to 

connect to. Illustrations also add to the brand style. 

•	 The subtle change in color on hover for solid-fill buttons 

doesn’t give a clear indication that they’re active. Making 

the difference more distinct would make it apparent that the 

buttons are active/clickable.

•	 Finally, we’d recommend adding some kind of high-quality, 

non generic interaction animation for clickable cards or 

resources to indicate that these elements are active. 

Fortune 500 / B2B Technology

SALESFORCE
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RANKED #2-32



Fortune 500 / B2B Technology

1. Fortune.com. Fortune 500 Rankings 2022. Accessed July 2022.

2. SimilarWeb. Site Research Tool. Accessed August 2022.

HOMEPAGE
RANK:
 

#2

intuit.com. © 2022 Intuit Inc. 

Retrieved September 2022.

HOMEPAGE
EFFECTIVENESS 
SCORE: 

3.8

GLOBAL TRAFFIC RANK2: 211

FORTUNE RANK1: 366
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Suggested Considerations:

Scorecard:
Website Engagement Metrics:

65%

2.4

2:51

B2B 
INDUSTRY AVERAGESTHIS WEBSITE2

2021 FORTUNE 500 B2B 
TECH AVERAGES

44%

4.1

5:20

Bounce Rate: 

Pages Per Visit:

Time On Site (minutes):

USABILITY

NAVIGATION

CONTENT

BRAND

DESIGN

MOTION
GRAPHICS

4.5

5.0

4.2

4.0

4.0

1.0

TOP 10

TOP 10

•	 Folding in product success metrics could strengthen the value prop for each 

product blade.

•	 Organizing the page similar to the product dropdown, “For Individuals/Small 

Businesses/For Accountants,” could help users self-identify and find the right 

content.

28%

9.3

10:17

HOMEPAGE EFFECTIVENESS  SCORE: 3.8

Fortune 500 / B2B Technology

INTUIT
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1. Fortune.com. Fortune 500 Rankings 2022. Accessed July 2022.

2. SimilarWeb. Site Research Tool. Accessed August 2022.

HOMEPAGE
RANK:
 

#3

ncr.com. © 2022 NCR Corporation. 

Retrieved September 2022.

HOMEPAGE
EFFECTIVENESS 
SCORE: 

3.7

GLOBAL TRAFFIC RANK2: 45K

FORTUNE RANK1: 466
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Suggested Considerations:

Scorecard:
Website Engagement Metrics:

65%

2.4

2:51

B2B 
INDUSTRY AVERAGESTHIS WEBSITE2

2021 FORTUNE 500 B2B 
TECH AVERAGES

44%

4.1

5:20

Bounce Rate: 

Pages Per Visit:

Time On Site (minutes):

USABILITY

CONTENT

BRAND

DESIGN

MOTION
GRAPHICS
TOP 10

TOP 10

TOP 10

TOP 10

TOP 10

4.0

4.3

4.2

3.5

4.0

2.0

NAVIGATION
TOP 10

•	 Polish the design details: bulleted copy could be aligned better, use larger font size 

to balance out the heaviness of the imagery.

•	 Key content in carousels should be pulled out and displayed on default so no 

information is lost.

45%

7

0:45

Fortune 500 / B2B Technology

NCR HOMEPAGE EFFECTIVENESS  SCORE: 3.7



Fortune 500 / B2B Technology

1. Fortune.com. Fortune 500 Rankings 2022. Accessed July 2022.

2. SimilarWeb. Site Research Tool. Accessed August 2022.

HOMEPAGE
RANK:
 

#4

insight.com. © 2022 Insight Enterprises Inc. 

Retrieved September 2022.

HOMEPAGE
EFFECTIVENESS 
SCORE: 

3.6

GLOBAL TRAFFIC RANK2: 61K

FORTUNE RANK1: 373
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Suggested Considerations:

Scorecard:
Website Engagement Metrics:

65%

2.4

2:51

B2B 
INDUSTRY AVERAGESTHIS WEBSITE2

2021 FORTUNE 500 B2B 
TECH AVERAGES

44%

4.1

5:20

Bounce Rate: 

Pages Per Visit:

Time On Site (minutes):

USABILITY

CONTENT

BRAND

DESIGN

MOTION
GRAPHICS

TOP 10TOP 10

TOP 10

TOP 10

TOP 10

4.2

4.3

4.2

3.5

4.0

1.5

NAVIGATION
TOP 10

•	 Client stories could potentially be removed from the top nav. Displaying all those 

resource cards in the navigation can be an overwhelming experience.

•	 Content and narrative could be restructured to provide a more logical, clear, and 

unified story.

•	 Top of the page feels very text heavy - use of imagery and reorganized narrative 

could help break up the page.

•	 Missing any sort of call to action in both the page narrative as well as the top 

navigation.

54%

4.5

4:58

HOMEPAGE EFFECTIVENESS  SCORE: 3.6

Fortune 500 / B2B Technology

INSIGHT ENTERPRISES
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1. Fortune.com. Fortune 500 Rankings 2022. Accessed July 2022.

2. SimilarWeb. Site Research Tool. Accessed August 2022.

HOMEPAGE
RANK:
 

#5

cognizant.com. © 2022 Cognizant. 

Retrieved September 2022.

HOMEPAGE
EFFECTIVENESS 
SCORE: 

3.6

GLOBAL TRAFFIC RANK2: 13K

FORTUNE RANK1: 194
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Suggested Considerations:

Scorecard:
Website Engagement Metrics:

65%

2.4

2:51

B2B 
INDUSTRY AVERAGESTHIS WEBSITE2

2021 FORTUNE 500 B2B 
TECH AVERAGES

44%

4.1

5:20

Bounce Rate: 

Pages Per Visit:

Time On Site (minutes):

USABILITY

NAVIGATION

CONTENT

BRAND

DESIGN

MOTION 
GRAPHICS

TOP 10TOP 10

TOP 10

TOP 10TOP 10

4.2

3.8

3.3

3.5

4.5

2.0
•	 Page should include dedicated product or solution sections.

•	 Call to action at the bottom of the page feels detached and should be replaced 

with something that can lead to promote lead engagement (i.e., product demo or 

contact).

30%

4.6

4:54

Fortune 500 / B2B Technology

COGNIZANT TECH SOLUTIONS HOMEPAGE EFFECTIVENESS  SCORE: 3.6
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1. Fortune.com. Fortune 500 Rankings 2022. Accessed July 2022.

2. SimilarWeb. Site Research Tool. Accessed August 2022.

HOMEPAGE
RANK:
 

#6

lamresearch.com. © 2022 Lam Research Corporation. 

Retrieved September 2022.

HOMEPAGE
EFFECTIVENESS 
SCORE: 

3.4

GLOBAL TRAFFIC RANK2: 237K

FORTUNE RANK1: 250
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Suggested Considerations:

Scorecard:
Website Engagement Metrics:

65%

2.4

2:51

B2B 
INDUSTRY AVERAGESTHIS WEBSITE2

2021 FORTUNE 500 B2B 
TECH AVERAGES

44%

4.1

5:20

Bounce Rate: 

Pages Per Visit:

Time On Site (minutes):

USABILITY

CONTENT

BRAND

DESIGN

MOTION
GRAPHICS

NAVIGATION
TOP 10

TOP 10

TOP 10 TOP 10

TOP 10

TOP 10

3.3

3.2

3.8

3.5

3.5

3.0 •	 Navigation dropdown could be minimized so it’s not covering the rest of the 

content

•	 Too short of a homepage with not enough rich content to tell a whole story.

•	 Missing a final CTA to drive consumers, rather than job seekers.

HOMEPAGE EFFECTIVENESS  SCORE: 3.4

41%

3.3

2:55

Fortune 500 / B2B Technology

LAM RESEARCH
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1. Fortune.com. Fortune 500 Rankings 2022. Accessed July 2022.

2. SimilarWeb. Site Research Tool. Accessed August 2022.

HOMEPAGE
RANK:
 

#7

dxc.com. © 2022 DXC Technology. 

Retrieved September 2022.

HOMEPAGE
EFFECTIVENESS 
SCORE: 

3.2

GLOBAL TRAFFIC RANK2: 29K

FORTUNE RANK1: 207
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Suggested Considerations:

Scorecard:
Website Engagement Metrics:

65%

2.4

2:51

B2B 
INDUSTRY AVERAGESTHIS WEBSITE2

2021 FORTUNE 500 B2B 
TECH AVERAGES

44%

4.1

5:20

Bounce Rate: 

Pages Per Visit:

Time On Site (minutes):

USABILITY

CONTENT

BRAND

DESIGN

MOTION 
GRAPHICS

TOP 10

TOP 10

4.2

3.8

4.0

3.0

3.0

1.0

NAVIGATION
TOP 10

•	 Besides the purple color palette, all other branding elements feel disjointed. Use 

less stock imagery.

•	 “Contact Us” CTA in the top navigation should stand out. Recommend more of a 

button style with dark background and white text.

•	 Add more content to the homepage about what specific services DXC has to offer.

24%

5.6

4:40

HOMEPAGE EFFECTIVENESS  SCORE: 3.2

Fortune 500 / B2B Technology

DXC TECHNOLOGY



Fortune 500 / B2B Technology

1. Fortune.com. Fortune 500 Rankings 2022. Accessed July 2022.

2. SimilarWeb. Site Research Tool. Accessed August 2022.

HOMEPAGE
RANK:
 

#8

hpe.com. © 2022 The Hewlett Packard Enterprise Company. 

Retrieved September 2022.

FORTUNE RANK1: 123

GLOBAL TRAFFIC RANK2: 7,539

HOMEPAGE
EFFECTIVENESS 
SCORE: 

3.1
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Suggested Considerations:

Scorecard:
Website Engagement Metrics:

65%

2.4

2:51

B2B 
INDUSTRY AVERAGESTHIS WEBSITE2

2021 FORTUNE 500 B2B 
TECH AVERAGES

44%

4.1

5:20

Bounce Rate: 

Pages Per Visit:

Time On Site (minutes):

USABILITY

NAVIGATION

CONTENT

BRAND

DESIGN

MOTION 
GRAPHICS

TOP 10TOP 10

TOP 10

4.3

3.2

2.8

3.5

4

1.0

•	 Pulling content out of carousels, specifically in the hero, could drive better 

engagement as less is hidden behind clicks.

•	 Navigation should be stylized in a way that helps users know which sections 

contain dropdowns and which are links to direct pages .

•	 Use of hover effects in the customer stories sections is a good use of interactivity 

but the gallery of stock imagery feels a little disjointed. The use of logos would be 

more effective.

•	 Add content to the homepage about the platform and products HPE offers.

52%

4.1

3:28

HOMEPAGE EFFECTIVENESS  SCORE: 3.1

Fortune 500 / B2B Technology

HEWLETT PACKARD ENTERPRISE



Fortune 500 / B2B Technology

1. Fortune.com. Fortune 500 Rankings 2022. Accessed July 2022.

2. SimilarWeb. Site Research Tool. Accessed August 2022.

HOMEPAGE
RANK:
 

#9

motorolasolutions.com. © 2022 Motorola Solutions, Inc. 

Retrieved September 2022.

HOMEPAGE
EFFECTIVENESS 
SCORE: 

2.9

GLOBAL TRAFFIC RANK2: 15K

FORTUNE RANK1: 423
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Suggested Considerations:

Scorecard:
Website Engagement Metrics:

65%

2.4

2:51

B2B 
INDUSTRY AVERAGESTHIS WEBSITE2

2021 FORTUNE 500 B2B 
TECH AVERAGES

44%

4.1

5:20

Bounce Rate: 

Pages Per Visit:

Time On Site (minutes):
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BRAND

DESIGN

MOTION
GRAPHICS

TOP 10

NAVIGATION
TOP 10

3.2

3.0

4.0

3.5

3.0

1.0

•	 Content and narrative need to be restructured to provide a more logical, clear, and 

unified story.

•	 Third blade on the page has good use of interactivity but it could be improved with 

a more modern design.

•	 Limit the use of vibrant colors (i.e., blue) and maintain the same monochromatic 

coloring to stay true to the branding.

52%

2.6

1:46

HOMEPAGE EFFECTIVENESS  SCORE: 2.9

Fortune 500 / B2B Technology

MOTOROLA SOLUTIONS
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1. Fortune.com. Fortune 500 Rankings 2022. Accessed July 2022.

2. SimilarWeb. Site Research Tool. Accessed August 2022.

HOMEPAGE
RANK:
 

#10

leidos.com. © 2022 Leidos. 

Retrieved September 2022.

HOMEPAGE
EFFECTIVENESS 
SCORE: 

2.9

GLOBAL TRAFFIC RANK2: 554K

FORTUNE RANK1: 274
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Suggested Considerations:

Scorecard:
Website Engagement Metrics:

65%

2.4

2:51

B2B 
INDUSTRY AVERAGESTHIS WEBSITE2

2021 FORTUNE 500 B2B 
TECH AVERAGES

44%

4.1

5:20

Bounce Rate: 

Pages Per Visit:

Time On Site (minutes):
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DESIGN

MOTION
GRAPHICS
TOP 10

2.8

2.2

4.3

3.0

3.5

1.5

NAVIGATION
TOP 10

TOP 10

•	 Short page length, lacks a full homepage narrative.

•	 Markets and capabilities are various layers on the site with large dropdown menus 

and the homepage could feature this better.

32%

10.5

0:29

HOMEPAGE EFFECTIVENESS  SCORE: 2.9

Fortune 500 / B2B Technology

LEIDOS HOLDINGS



Fortune 500 / B2B Technology

1. Fortune.com. Fortune 500 Rankings 2022. Accessed July 2022.

2. SimilarWeb. Site Research Tool. Accessed August 2022.

HOMEPAGE
RANK:
 

#11

qualcomm.com. © 2022 Qualcomm. 

Retrieved September 2022.

HOMEPAGE
EFFECTIVENESS 
SCORE: 

2.8

GLOBAL TRAFFIC RANK2: 12K

FORTUNE RANK1: 107
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Suggested Considerations:

Scorecard:
Website Engagement Metrics:

65%

2.4

2:51

B2B 
INDUSTRY AVERAGESTHIS WEBSITE2

2021 FORTUNE 500 B2B 
TECH AVERAGES

44%

4.1

5:20

Bounce Rate: 

Pages Per Visit:

Time On Site (minutes):
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CONTENT

BRAND

DESIGN

MOTION
GRAPHICS

TOP 10

NAVIGATION
TOP 10

4.2

3.0

3.8

3.0

2.5

0.5

•	 Include drop down arrow in navigation to indicate which tabs have dropdowns and 

which don’t.

•	 Remove sliding hero and move any hidden content onto the page bleeding into the 

hero.

32%

7.1

8:45

HOMEPAGE EFFECTIVENESS  SCORE: 2.8

Fortune 500 / B2B Technology

QUALCOMM
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1. Fortune.com. Fortune 500 Rankings 2022. Accessed July 2022.

2. SimilarWeb. Site Research Tool. Accessed August 2022.

HOMEPAGE
RANK:
 

#12

onsemi.com. © 2022 ON Semiconductor.

Retrieved September 2022.

HOMEPAGE
EFFECTIVENESS 
SCORE: 

2.8

GLOBAL TRAFFIC RANK2: 51K

FORTUNE RANK1: 483
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Suggested Considerations:

Scorecard:
Website Engagement Metrics:

65%

2.4

2:51

B2B 
INDUSTRY AVERAGESTHIS WEBSITE2

2021 FORTUNE 500 B2B 
TECH AVERAGES

44%

4.1

5:20

Bounce Rate: 

Pages Per Visit:

Time On Site (minutes):

USABILITY

CONTENT

BRAND

DESIGN

MOTION
GRAPHICS TOP 10

2.7

3.3

3.8

3.0

3.0

1.0

NAVIGATION
TOP 10

•	 Flowing additional supporting copy into the diagrams would provide helpful 

context.

•	 Avoid overlaying white text on an image to prevent accessibility issues.

•	 More cohesive strategy in choosing imagery could create a more thoughtful design.

56%

4.4

3:56

HOMEPAGE EFFECTIVENESS  SCORE: 2.8

Fortune 500 / B2B Technology

ON SEMICONDUCTOR
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1. Fortune.com. Fortune 500 Rankings 2022. Accessed July 2022.

2. SimilarWeb. Site Research Tool. Accessed August 2022.

HOMEPAGE
RANK:
 

#13

GLOBAL TRAFFIC RANK2: 2,032

FORTUNE RANK1: 74

HOMEPAGE
EFFECTIVENESS 
SCORE: 

2.7

cisco.com. © 2022 Cisco Systems Inc. 

Retrieved September 2022.
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Suggested Considerations:

Scorecard:
Website Engagement Metrics:

65%

2.4

2:51

B2B 
INDUSTRY AVERAGESTHIS WEBSITE2

2021 FORTUNE 500 B2B 
TECH AVERAGES

44%

4.1

5:20

Bounce Rate: 

Pages Per Visit:

Time On Site (minutes):

USABILITY

NAVIGATION

CONTENT

BRAND

DESIGN

MOTION 
GRAPHICS

2.3

3.2

3.8

3.0

3.0

1.0

•	 Incorporate more imagery to enhance the supporting content.

•	 Add validation to homepage narrative to affirm legitimacy of the company, products, 

and solutions.

•	 Needs a clear call to action to promote user engagement.

36%

6.4

7:36

HOMEPAGE EFFECTIVENESS  SCORE: 2.7

Fortune 500 / B2B Technology

CISCO
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1. Fortune.com. Fortune 500 Rankings 2022. Accessed July 2022.

2. SimilarWeb. Site Research Tool. Accessed August 2022.

HOMEPAGE
RANK:
 

#14

commscope.com. © 2022 CommScope. 

Retrieved September 2022.

HOMEPAGE
EFFECTIVENESS 
SCORE: 

2.7

GLOBAL TRAFFIC RANK2: 68K

FORTUNE RANK1: 405
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Suggested Considerations:

Scorecard:
Website Engagement Metrics:

65%

2.4

2:51

B2B 
INDUSTRY AVERAGESTHIS WEBSITE2

2021 FORTUNE 500 B2B 
TECH AVERAGES

44%

4.1

5:20

Bounce Rate: 

Pages Per Visit:

Time On Site (minutes):
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NAVIGATION

CONTENT

BRAND

DESIGN

MOTION
GRAPHICS

2.7

2.7

3.0

3.0

3.5

1.5

TOP 10
•	 Treat vertical tabs in dropdown consistently; some take you to a page and some 

change the content of the dropdown, which can be confusing and lead to a poor 

experience.

Fortune 500 / B2B Technology

COMMSCOPE HOLDING

56%

2.5

2:06

HOMEPAGE EFFECTIVENESS  SCORE: 2.7
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1. Fortune.com. Fortune 500 Rankings 2022. Accessed July 2022.

2. SimilarWeb. Site Research Tool. Accessed August 2022.

HOMEPAGE
RANK:
 

#15

kla-tencor.com. © 2022 KLA Corporation. 

Retrieved September 2022.

HOMEPAGE
EFFECTIVENESS 
SCORE: 

2.7

GLOBAL TRAFFIC RANK2: 506K

FORTUNE RANK1: 474
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Suggested Considerations:

Scorecard:
Website Engagement Metrics:

65%

2.4

2:51

B2B 
INDUSTRY AVERAGESTHIS WEBSITE2

2021 FORTUNE 500 B2B 
TECH AVERAGES

44%

4.1

5:20

Bounce Rate: 

Pages Per Visit:

Time On Site (minutes):
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NAVIGATION

CONTENT

BRAND

DESIGN

MOTION
GRAPHICS

TOP 10

TOP 10

3.5

3.5

3.2

2.5

3.0

0.5

•	 Mega menu layout could be better optimized for readability; some text is ending 

too close to other columns and results in a poor experience.

•	 Search functionality can be difficult to exit.

•	 Carousel is difficult to click through, must wait for it to auto animate.

•	 An addition of a validation blade would fully round out the narrative.

53%

2.8

0:12

Fortune 500 / B2B Technology

KLA HOMEPAGE EFFECTIVENESS  SCORE: 2.7
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HOMEPAGE
RANK:
 

#16

jabil.com. © 2022 Jabil Inc. 

Retrieved September 2022.

HOMEPAGE
EFFECTIVENESS 
SCORE: 

2.7
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FORTUNE RANK1: 119
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Suggested Considerations:

Scorecard:
Website Engagement Metrics:

65%

2.4

2:51

B2B 
INDUSTRY AVERAGESTHIS WEBSITE2

2021 FORTUNE 500 B2B 
TECH AVERAGES

44%

4.1

5:20

Bounce Rate: 

Pages Per Visit:

Time On Site (minutes):

USABILITY

NAVIGATION

CONTENT

BRAND

DESIGN

MOTION 
GRAPHICS

TOP 10

2.5

2.2

3.0

3.0

3.5

2.0

TOP 10

TOP 10

•	 Pulling content out of carousels to expand could drive better engagement as less 

would be hidden behind clicks

•	 Interface element styling feels outdated, overall page feels cramped with not 

enough breathing room 

•	 Strange combination of imagery does not support the copy well. 

47%

2.9

2:31

HOMEPAGE EFFECTIVENESS  SCORE: 2.7

Fortune 500 / B2B Technology

JABIL
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2. SimilarWeb. Site Research Tool. Accessed August 2022.

HOMEPAGE
RANK:
 

#17

ti.com. © 2022 Texas Instruments Inc. 

Retrieved September 2022.

HOMEPAGE
EFFECTIVENESS 
SCORE: 
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GLOBAL TRAFFIC RANK2: 10K

FORTUNE RANK1: 198
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Suggested Considerations:

Scorecard:
Website Engagement Metrics:

65%

2.4

2:51

B2B 
INDUSTRY AVERAGESTHIS WEBSITE2

2021 FORTUNE 500 B2B 
TECH AVERAGES

44%

4.1

5:20

Bounce Rate: 
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NAVIGATION

CONTENT

BRAND

DESIGN

MOTION 
GRAPHICS

3.0

3.0

3.5

3.0

3.0

0.5

•	 Narrative could be bolstered with a blade spotlighting customer testimonials for 

validation.

•	 Missing a final CTA to drive consumers, rather than job seekers.

47%

4.3

4:19

HOMEPAGE EFFECTIVENESS  SCORE: 2.7

Fortune 500 / B2B Technology

TEXAS INSTRUMENTS



Fortune 500 / B2B Technology

1. Fortune.com. Fortune 500 Rankings 2022. Accessed July 2022.

2. SimilarWeb. Site Research Tool. Accessed August 2022.

HOMEPAGE
RANK:
 

#18

ibm.com. © 2022 International Business Machines Corporation. 

Retrieved September 2022.

FORTUNE RANK1: 49

GLOBAL TRAFFIC RANK2: 1,768

HOMEPAGE
EFFECTIVENESS 
SCORE: 

2.6
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Scorecard:

USABILITY

NAVIGATION

CONTENT

BRAND

DESIGN

MOTION
GRAPHICS

2.7

2.5

3.5

3.0

3.0

1.0

Suggested Considerations:

•	 Vertical tab component design appears to be broken. 

•	 Lots of jumping off points, narrative could be stronger if more contextual copy was 

added.

•	 Less usage of stock imagery and more custom, branded imagery.

Fortune 500 / B2B Technology

IBM HOMEPAGE EFFECTIVENESS  SCORE: 2.6

Website Engagement Metrics:

61%

2.3

2:16

B2B TECH 
INDUSTRY AVERAGESTHIS WEBSITE2

2021 FORTUNE 500 B2B 
TECH AVERAGES

49%

3.4

3:57

Bounce Rate: 

Pages Per Visit:

Time On Site (minutes):

53%

5.4

6:41



Fortune 500 / B2B Technology

1. Fortune.com. Fortune 500 Rankings 2022. Accessed July 2022.

2. SimilarWeb. Site Research Tool. Accessed August 2022.

HOMEPAGE
RANK:
 

#19

avantorsciences.com. © 2022 Avantor. 

Retrieved September 2022.

HOMEPAGE
EFFECTIVENESS 
SCORE: 

2.6

GLOBAL TRAFFIC RANK2: 591K

FORTUNE RANK1: 457
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Suggested Considerations:

Scorecard:
Website Engagement Metrics:

65%

2.4

2:51

B2B 
INDUSTRY AVERAGESTHIS WEBSITE2

2021 FORTUNE 500 B2B 
TECH AVERAGES

44%

4.1

5:20

Bounce Rate: 

Pages Per Visit:

Time On Site (minutes):

USABILITY

NAVIGATION

CONTENT

BRAND

DESIGN

MOTION
GRAPHICS TOP 10

2.7

3.3

3.3

2.5

2.5

1.0

•	 Blade design could flow better, the jump from colorful imagery to white negative 

space with floating text doesn’t feel well thought out.

•	 Mega menus could be applied to the navigation to provide more content and 

enrichment.

47%

2.3

1:53

HOMEPAGE EFFECTIVENESS  SCORE: 2.6

Fortune 500 / B2B Technology

AVANTOR



Fortune 500 / B2B Technology

1. Fortune.com. Fortune 500 Rankings 2022. Accessed July 2022.

2. SimilarWeb. Site Research Tool. Accessed August 2022.

HOMEPAGE
RANK:
 

#20

oracle.com. © 2022 Oracle. 

Retrieved September 2022.

HOMEPAGE
EFFECTIVENESS 
SCORE: 

2.4

GLOBAL TRAFFIC RANK2: 1,451

FORTUNE RANK1: 91
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Suggested Considerations:

Scorecard:
Website Engagement Metrics:

65%

2.4

2:51

B2B 
INDUSTRY AVERAGESTHIS WEBSITE2

2021 FORTUNE 500 B2B 
TECH AVERAGES

44%

4.1

5:20

Bounce Rate: 

Pages Per Visit:

Time On Site (minutes):

USABILITY

NAVIGATION

CONTENT

BRAND

DESIGN

MOTION
GRAPHICS

2.7

2.8

3.5

1.5

2.0

2.0

TOP 10
•	 Design feels cramped, could use more white space to spread content out.

•	 Branding elements feel disjointed, illustrative components are only used at the top 

and could be better weaved throughout the page to tell a full story.

44%

5.7

6:08

HOMEPAGE EFFECTIVENESS  SCORE: 2.4

Fortune 500 / B2B Technology

ORACLE



Fortune 500 / B2B Technology

GLOBAL TRAFFIC RANK2: 2,619

FORTUNE RANK1: 46

1. Fortune.com. Fortune 500 Rankings 2022. Accessed July 2022.

2. SimilarWeb. Site Research Tool. Accessed August 2022.

intel.com. © 2021 Intel Corporation. 

Retrieved September 2022.

HOMEPAGE
EFFECTIVENESS 
SCORE: 

2.3

HOMEPAGE
RANK:
 

#1

Fortune 500 / B2B Technology

GLOBAL TRAFFIC RANK2: 2,619

FORTUNE RANK1: 46

1. Fortune.com. Fortune 500 Rankings 2022. Accessed July 2022.

2. SimilarWeb. Site Research Tool. Accessed August 2022.

intel.com. © 2021 Intel Corporation. 

Retrieved September 2022.

HOMEPAGE
RANK:
 

#21

HOMEPAGE
EFFECTIVENESS 
SCORE: 

2.4
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Scorecard:

HOMEPAGE EFFECTIVENESS  SCORE: 2.4

Fortune 500 / B2B Technology

INTEL

Suggested Considerations:

•	 Incorporate a more complete narrative to help structure the page and guide the 

user towards engagement.

•	 Add more content to homepage, such as priority solution pages, featured products, 

or company insights.

•	 Product catalog is extensive and overwhelming in the navigation. Reduce the 

number of links as well as size of the navigation dropdown.

USABILITY

NAVIGATION

CONTENT
TOP 10

TOP 10

TOP 10

BRAND

DESIGN

MOTION
GRAPHICS

2.2

2.0

3.2

3.0

3.0

1.0

Website Engagement Metrics:

61%

2.3

2:16

B2B TECH 
INDUSTRY AVERAGESTHIS WEBSITE2

2021 FORTUNE 500 B2B 
TECH AVERAGES

49%

3.4

3:57

Bounce Rate: 

Pages Per Visit:

Time On Site (minutes):

53%

4.1

5:08



Fortune 500 / B2B Technology

1. Fortune.com. Fortune 500 Rankings 2022. Accessed July 2022.

2. SimilarWeb. Site Research Tool. Accessed August 2022.

HOMEPAGE
RANK:
 

#22

appliedmaterials.com. © 2022 Applied Materials, Inc. 

Retrieved September 2022.

HOMEPAGE
EFFECTIVENESS 
SCORE: 

2.3

GLOBAL TRAFFIC RANK2: 229K

FORTUNE RANK1: 156
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Suggested Considerations:

Scorecard:
Website Engagement Metrics:

65%

2.4

2:51

B2B 
INDUSTRY AVERAGESTHIS WEBSITE2

2021 FORTUNE 500 B2B 
TECH AVERAGES

44%

4.1

5:20

Bounce Rate: 

Pages Per Visit:

Time On Site (minutes):

USABILITY

NAVIGATION

CONTENT

BRAND

DESIGN

MOTION 
GRAPHICS

2.2

2.2

3.0

2.5

3.0

1.0

•	 Too short of a homepage without enough rich content to tell a whole story.

•	 Hero feels quite engaging with strong messaging, would like to see similar 

approach throughout the page.

•	 Navigation dropdowns could be stylized in a more modern way.

57%

2.3

1:23

Fortune 500 / B2B Technology

APPLIED MATERIALS HOMEPAGE EFFECTIVENESS  SCORE: 2.3



Fortune 500 / B2B Technology

1. Fortune.com. Fortune 500 Rankings 2022. Accessed July 2022.

2. SimilarWeb. Site Research Tool. Accessed August 2022.

HOMEPAGE
RANK:
 

#23

xerox.com. © 2022 Xerox Holdings Corporation. 

Retrieved September 2022.

HOMEPAGE
EFFECTIVENESS 
SCORE: 

2.2

GLOBAL TRAFFIC RANK2: 38K

FORTUNE RANK1: 471
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Suggested Considerations:

Scorecard:
Website Engagement Metrics:

65%

2.4

2:51

B2B 
INDUSTRY AVERAGESTHIS WEBSITE2

2021 FORTUNE 500 B2B 
TECH AVERAGES

44%

4.1

5:20

Bounce Rate: 

Pages Per Visit:

Time On Site (minutes):

USABILITY

NAVIGATION

CONTENT

BRAND

DESIGN

MOTION
GRAPHICS

2.8

1.8

2.7

2.5

2.0

1.5

TOP 10
•	 Homepage is extremely short and should contain more content that elaborates on 

who they are, as well as the solutions and services they offer.

•	 Hover effects could be improved in a way that doesn’t decrease the visibility of the 

text, CTA, and imagery.

•	 CTA buttons should be renamed in a way that provides a clear understanding of 

where the user will be taken to next in their journey. 

•	 CTA buttons on the page and in the navigation are easily missed. Recommend 

designing the CTA in the navigation in a way that stands out to users.

49%

3.6

3:35

HOMEPAGE EFFECTIVENESS  SCORE: 2.2

Fortune 500 / B2B Technology

XEROX HOLDINGS



Fortune 500 / B2B Technology

1. Fortune.com. Fortune 500 Rankings 2022. Accessed July 2022.

2. SimilarWeb. Site Research Tool. Accessed August 2022.

HOMEPAGE
RANK:
 

#24

amd.com. © 2022 Advanced Micro Devices, Inc.  

Retrieved September 2022.

HOMEPAGE
EFFECTIVENESS 
SCORE: 

2.2

GLOBAL TRAFFIC RANK2: 5,679

FORTUNE RANK1: 226



68Report   |   B2B Technology Website Homepages: The 2022 Fortune 500 Rankings

Suggested Considerations:

Scorecard:
Website Engagement Metrics:

65%

2.4

2:51

B2B 
INDUSTRY AVERAGESTHIS WEBSITE2

2021 FORTUNE 500 B2B 
TECH AVERAGES

44%

4.1

5:20

Bounce Rate: 

Pages Per Visit:

Time On Site (minutes):

HOMEPAGE EFFECTIVENESS  SCORE: 2.2

USABILITY

NAVIGATION

CONTENT

BRAND

DESIGN

MOTION 
GRAPHICS

2.5

2.0

3.0

2.5

2.5

0.5

•	 Blade padding is too tight, resulting in cramped and difficult reading experience.

•	 More contextual copy would be better than simply linking off to supporting pages.

47%

3.1

3:43

Fortune 500 / B2B Technology

ADVANCED MICRO DEVICES



Fortune 500 / B2B Technology

1. Fortune.com. Fortune 500 Rankings 2022. Accessed July 2022.

2. SimilarWeb. Site Research Tool. Accessed August 2022.

HOMEPAGE
RANK:
 

#25

broadcom.com. © 2022 Broadcom Inc. 

Retrieved September 2022.

HOMEPAGE
EFFECTIVENESS 
SCORE: 

2.1

GLOBAL TRAFFIC RANK2: 1,643

FORTUNE RANK1: 134
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Suggested Considerations:

Scorecard:
Website Engagement Metrics:

65%

2.4

2:51

B2B 
INDUSTRY AVERAGESTHIS WEBSITE2

2021 FORTUNE 500 B2B 
TECH AVERAGES

44%

4.1

5:20

Bounce Rate: 

Pages Per Visit:

Time On Site (minutes):

USABILITY

NAVIGATION

CONTENT

BRAND

DESIGN

MOTION 
GRAPHICS

1.5

1.0

3.0

3.0

3.5

0.5

TOP 10

TOP 10

•	 Homepage feels more like a catalog of links and does not do a good job of 

effectively telling the company’s story.

•	 The biggest change that could improve this page would be to incorporate an 

applied content strategy.

52%

3.6

3:25

HOMEPAGE EFFECTIVENESS  SCORE: 2.1

Fortune 500 / B2B Technology

NVIDIA



Fortune 500 / B2B Technology

1. Fortune.com. Fortune 500 Rankings 2022. Accessed July 2022.

2. SimilarWeb. Site Research Tool. Accessed August 2022.

HOMEPAGE
RANK:
 

#26

boozallen.com. © 2022 Booz Allen Hamilton Inc. 

Retrieved September 2022.

HOMEPAGE
EFFECTIVENESS 
SCORE: 

1.9

GLOBAL TRAFFIC RANK2: 215K

FORTUNE RANK1: 436
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Suggested Considerations:

Scorecard:
Website Engagement Metrics:

65%

2.4

2:51

B2B 
INDUSTRY AVERAGESTHIS WEBSITE2

2021 FORTUNE 500 B2B 
TECH AVERAGES

44%

4.1

5:20

Bounce Rate: 

Pages Per Visit:

Time On Site (minutes):

USABILITY

NAVIGATION

CONTENT

BRAND

DESIGN

MOTION
GRAPHICS

1.8

2.0

3.2

2.0

2.0

0.5

•	 Not enough copy to form a cohesive and compelling narrative.

•	 Overall look and feel is quite corporate which aligns with their space, but use of 

stock photography feels outdated.

63%

2.5

1:33

HOMEPAGE EFFECTIVENESS  SCORE: 1.9

Fortune 500 / B2B Technology

BOOZ ALLEN



Fortune 500 / B2B Technology

1. Fortune.com. Fortune 500 Rankings 2022. Accessed July 2022.

2. SimilarWeb. Site Research Tool. Accessed August 2022.

HOMEPAGE
RANK:
 

#27

micron.com. © 2022 Micron Technology, Inc. 

Retrieved September 2022.

HOMEPAGE
EFFECTIVENESS 
SCORE: 

1.9

GLOBAL TRAFFIC RANK2: 30K

FORTUNE RANK1: 127
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Suggested Considerations:

Scorecard:
Website Engagement Metrics:

65%

2.4

2:51

B2B 
INDUSTRY AVERAGESTHIS WEBSITE2

2021 FORTUNE 500 B2B 
TECH AVERAGES

44%

4.1

5:20

Bounce Rate: 

Pages Per Visit:

Time On Site (minutes):

USABILITY

NAVIGATION

CONTENT

BRAND

DESIGN

MOTION 
GRAPHICS

1.8

1.5

3.2

2.5

1.5

1.0

•	 Content lacks a full narrative: who we are, what we do, validation, etc.

•	 Motion/videography could be used in the hero to engage users right away and 

explain the company vision or purpose.

35%

9.4

10:07

HOMEPAGE EFFECTIVENESS  SCORE: 1.9

Fortune 500 / B2B Technology

MICRON TECH



Fortune 500 / B2B Technology

1. Fortune.com. Fortune 500 Rankings 2022. Accessed July 2022.

2. SimilarWeb. Site Research Tool. Accessed August 2022.

HOMEPAGE
RANK:
 

#28

sanmina.com. © 2022 Sanmina Corporation. 

Retrieved September 2022.

HOMEPAGE
EFFECTIVENESS 
SCORE: 

1.8

GLOBAL TRAFFIC RANK2: 370K

FORTUNE RANK1: 482
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Suggested Considerations:

Scorecard:
Website Engagement Metrics:

65%

2.4

2:51

B2B 
INDUSTRY AVERAGESTHIS WEBSITE2

2021 FORTUNE 500 B2B 
TECH AVERAGES

44%

4.1

5:20

Bounce Rate: 

Pages Per Visit:

Time On Site (minutes):

USABILITY

NAVIGATION

CONTENT

BRAND

DESIGN

MOTION
GRAPHICS

1.2

2.3

2.0

2.5

2.0

1.0

•	 Rely less on carousels and implement a different kind of interactivity that would 

reduce confusion

•	 Solutions and Industries are recognizable names in the top navigation although 

renaming the other categories to something more conventional would reduce 

confusion and increase usability.

36%

4.4

4:02

HOMEPAGE EFFECTIVENESS  SCORE: 1.8

Fortune 500 / B2B Technology

SANMINA



Fortune 500 / B2B Technology

1. Fortune.com. Fortune 500 Rankings 2022. Accessed July 2022.

2. SimilarWeb. Site Research Tool. Accessed August 2022.

HOMEPAGE
RANK:
 

#29

saic.com. © 2022 Science Applications International Corporation. 

Retrieved September 2022.

HOMEPAGE
EFFECTIVENESS 
SCORE: 

1.8

GLOBAL TRAFFIC RANK2: 111K

FORTUNE RANK1: 456
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Suggested Considerations:

Scorecard:
Website Engagement Metrics:

65%

2.4

2:51

B2B 
INDUSTRY AVERAGESTHIS WEBSITE2

2021 FORTUNE 500 B2B 
TECH AVERAGES

44%

4.1

5:20

Bounce Rate: 

Pages Per Visit:

Time On Site (minutes):

USABILITY

NAVIGATION

CONTENT

BRAND

DESIGN

MOTION
GRAPHICS

1.3

1.8

2.8

2.0

2.0

1.0

•	 Avoid carousels in the hero - studies show most people don’t make it past the 

second banner. Instead, pull those hidden pieces of content into their own featured 

section below.

•	 The blade padding in the second half of the page feels too tight, resulting in a 

cramped and difficult reading experience.

•	 More contextual copy would be better than simply linking off to supporting pages.

27%

5.9

3:43

HOMEPAGE EFFECTIVENESS  SCORE: 1.8

Fortune 500 / B2B Technology

SCIENCE APPLICATIONS INTERNATIONAL



Fortune 500 / B2B Technology

1. Fortune.com. Fortune 500 Rankings 2022. Accessed July 2022.

2. SimilarWeb. Site Research Tool. Accessed August 2022.

HOMEPAGE
RANK:
 

#30

broadcom.com. © 2022 Broadcom Inc. 

Retrieved September 2022.

HOMEPAGE
EFFECTIVENESS 
SCORE: 

1.6

GLOBAL TRAFFIC RANK2: 21K

FORTUNE RANK1: 128
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Suggested Considerations:

Scorecard:
Website Engagement Metrics:

65%

2.4

2:51

B2B 
INDUSTRY AVERAGESTHIS WEBSITE2

2021 FORTUNE 500 B2B 
TECH AVERAGES

44%

4.1

5:20

Bounce Rate: 

Pages Per Visit:

Time On Site (minutes):

USABILITY

NAVIGATION

CONTENT

BRAND

DESIGN

MOTION 
GRAPHICS

1.7

1.0

3.2

2.0

1.0

0.5

•	 Remove sliding hero and move any hidden content onto the page bleeding into the 

hero.

•	 Needs a more complete narrative that explains who they are, what value or solution 

they provide, and why a user should trust them..

•	 Needs a clear call to action to promote user engagement.

52%

3.1

2:26

HOMEPAGE EFFECTIVENESS  SCORE: 1.6

Fortune 500 / B2B Technology

BROADCOM



Fortune 500 / B2B Technology

1. Fortune.com. Fortune 500 Rankings 2022. Accessed July 2022.

2. SimilarWeb. Site Research Tool. Accessed August 2022.

HOMEPAGE
RANK:
 

#31

analog.com © 2022 Analog Devices, Inc. 

Retrieved September 2022.

HOMEPAGE
EFFECTIVENESS 
SCORE: 

1.4

GLOBAL TRAFFIC RANK2: 18K

FORTUNE RANK1: 463
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Suggested Considerations:

Scorecard:
Website Engagement Metrics:

65%

2.4

2:51

B2B 
INDUSTRY AVERAGESTHIS WEBSITE2

2021 FORTUNE 500 B2B 
TECH AVERAGES

44%

4.1

5:20

Bounce Rate: 

Pages Per Visit:

Time On Site (minutes):

USABILITY

NAVIGATION

CONTENT

BRAND

DESIGN

MOTION
GRAPHICS

1.5

2.0

1.7

1.5

1.5

0.5

•	 Integrate a better brand connection by elevating messaging and validation 

currently in the footer throughout the page.

•	 Use content to create a more cohesive narrative about who the company is and the 

challenges they can solve for customers.

48%

5.4

4:50

HOMEPAGE EFFECTIVENESS  SCORE: 1.4

Fortune 500 / B2B Technology

ANALOG DEVICES



Fortune 500 / B2B Technology

1. Fortune.com. Fortune 500 Rankings 2022. Accessed July 2022.

2. SimilarWeb. Site Research Tool. Accessed August 2022.

HOMEPAGE
RANK:
 

#32

amphenol.com © 2022 Amphenol Corporation. 

Retrieved September 2022.

HOMEPAGE
EFFECTIVENESS 
SCORE: 

1.2

GLOBAL TRAFFIC RANK2: 546K

FORTUNE RANK1: 341
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Suggested Considerations:

Scorecard:
Website Engagement Metrics:

65%

2.4

2:51

B2B 
INDUSTRY AVERAGESTHIS WEBSITE2

2021 FORTUNE 500 B2B 
TECH AVERAGES

44%

4.1

5:20

Bounce Rate: 

Pages Per Visit:

Time On Site (minutes):

USABILITY

NAVIGATION

CONTENT

BRAND

DESIGN

MOTION
GRAPHICS

2.3

1.0
1.0

1.5

1.0

0.5

•	 Search bar shouldn’t cover the navigation. Recommend potentially having it drop 

down on top of the hero banner below the top nav.

•	 Content lacks a full narrative: who we are, what we do, validation, etc.

•	 Polish design details - incorporate stronger imagery, typography, and color palette.

•	 Missing any sort of call to action in both the page narrative as well as the top 

navigation.

32%

5.3

2:50

HOMEPAGE EFFECTIVENESS  SCORE: 1.2

Fortune 500 / B2B Technology

AMPHENOL
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WOULD YOU LIKE TO DISCUSS 
YOUR HOMEPAGE?
Contact us at: info@cleardigital.com



B2B Digital Brand 
Experience Agency

cleardigital.com

Clear Digital is a full-service Silicon Valley digital agency with offices in San Jose and San Francisco. With 20+ years of 

experience in delivering award-winning results for our clients, Clear Digital specializes in building strategic digital brand 

and web experiences for B2B technology companies. Clients include Cisco Systems, Intel, McAfee, and Riverbed. 

About Clear Digital

https://twitter.com/webenertia
https://www.instagram.com/webenertia/
https://www.facebook.com/webenertia
https://www.linkedin.com/company/webenertia
https://www.webenertia.com

